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N.B.
1) All questions are COMPULSORY.
2) Figures to the right indicate FULL marks.
3) Both the sections should be written in the SAME answer book.
SECTION -1
Q.1 What is ‘Marketing Research’? Explain its nature and importance. 16)
OR
a) Explain the role of marketing information system in the marketing (08)
research.
b) Discuss the role played by prominent market research agencies in India. (08)
Q.2 What do you mean by ‘Hypothesis statement’? Discuss characteristics of  (16)
good hypothesis.
OR
ay Which points to be considered while preparing research proposal? {88
b) ‘Marketing research creates job opportunities’. Discuss. (08)
SECTION - 11
Q.3 What do you mean by ‘Sample size’? Discuss various factors that (16)
determines sample size.
OR
a) Explain importance of field work in the process of data collection. (08)
b) Which points to be considered while presenting report? (08)
Q.4 What is ‘Sales Forecasting’? Discuss methods of sales forecasting. 10)
OR
a) What are the advantages of data collection by using internet? 08)
b) Explain the importance of web based marketing research. 08)
Q.5 Write short notes on ANY FOUR: (16)
a) Sampling techniques
b) Sampling errors
¢) Survey errors
d) Conjoint analysis
e) Consumer marketing research
f) Copy testing
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